
Limited budget for creating displays

Lack of space to properly showcase products

Limited resources for sourcing props and materials

Difficulty in keeping displays organized and neat

Lack of creative freedom from management

Constantly changing product lines to display

Limited time to set up and change displays

Dealing with difficult or uncooperative store staff

Balancing the needs of multiple departments in the store

Lack of proper lighting to showcase products effectively

Limited knowledge of current trends in visual merchandising

Difficulty in creating displays that appeal to target demographic

Dealing with limited inventory for displays

Lack of proper training in visual merchandising techniques

Inconsistency in store layout and display guidelines

Lack of support from upper management for creative displays

Difficulty in maintaining displays in high-traffic areas

Limited access to technology for creating digital displays

Dealing with restrictions on display placement from store layout

Limited access to display fixtures and props

Lack of understanding from customers about the purpose of displays

Dealing with seasonal changes in product lines

Lack of communication between merchandising team and store staff

Dealing with limited storage space for props and materials

Difficulty in creating displays that are visually appealing and functional



Lack of proper signage and messaging for displays

Dealing with restrictions on display placement from store management

Limited access to resources for creating interactive displays

Difficulty in creating cohesive displays that tell a story

Lack of support from vendors for creating displays

Dealing with limited staff to help set up displays

Lack of proper tools and equipment for creating displays

Difficulty in creating displays that are easy to maintain and update

Lack of feedback from customers on display effectiveness

Dealing with limited access to data on display performance

Difficulty in creating displays that stand out from competitors

Lack of support from other departments in creating displays

Dealing with limited access to store layout plans

Lack of understanding from store management about the importance of visual merchandising

Difficulty in creating displays that are cohesive with overall store branding

Lack of access to resources for creating environmentally friendly displays

Dealing with limited access to display materials that are on trend

Lack of collaboration with other visual merchandisers in the company

Difficulty in creating displays that are adaptable to different store layouts

Lack of proper training in customer behavior and psychology

Dealing with limited access to data on customer preferences

Lack of access to technology for creating virtual reality displays

Difficulty in creating displays that are interactive and engaging

Lack of support from upper management for investing in display technology

Dealing with limited access to resources for creating displays that are tailored to specific customer segments


